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• Background of the Project (Why and who?)
• Methodology
• Quantitative Results and Patterns
• Qualitative Results and Best Practices
Think about…what do you currently do to market 
your eBooks?  Is it successful? What are the 
challenges?
In groups of threes, take turns sharing a strategy. 







(and lots of it!)
The Numbers
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And we market our eBook collection!
What is Missing?
Thanks!
Kate Hill:  kmhill6@uncg.edu
